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Foreign real estate in Ukraine
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Concerning Ukraine, the first agencies, which are indulged in foreign real estate trade in Ukraine, began
to appear about 8 years ago. But this sector gained an active development only 3 years ago. The most popular
market propositions among Ukrainians are Bulgaria, Cyprus, Turkey, Egypt, and UAE. More expensive variants
are Croatia and Turkey. I. e. those countries, where middle class Ukrainians prefer to spend their holidays.
The average price of the real estate ready for living, which purchase Ukrainian citizens, is EUR 100-150 thou-
sands. The most common sales object in this price range — these are first-class apartments with the total
area more than 100 sq. m. fully trimmed and with fitted domestic appliances for every client individually. 

According to the market experts, the increase of demand is evident from September till January. January —
traditional lull due to the holidays. In summer, when Ukrainians visit foreign resorts, the demand for the
real estate abroad increases. 
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The real estate owners in this market segment are often well-off people in the age range of 35-40 years. Big
financial companies' managers, as well as business owners, often employers become proprietors. Today real
estate abroad is available to absolutely different levels of population. This may be explained by the full-
grown resources of the working people, by a widened range of interests and preferences. Everyone, who at
least once a year can afford him/herself a holiday abroad — is a potential customer. 

Ukrainians buy real estate abroad for a number of reasons:
1. Recreation (prestige etc.)
2. Business organization (as a rule tourism in warm countries)
3. Getting a citizenship
4. Investment
5. Diversification of risks
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But mostly the purchase of real estate abroad is connected with business, not with recreation. Today cus-
tomers are more interested in investment projects (up to 70% of customers are investors). That is why more
attention is given to the selection of investment-attractive projects and optimization of the financial instru-
ments. Ukrainians in increasing frequency are doing their purchases on credit with their further renting
and thus repaying the credit percentage. 

Now Ukrainian citizens can get a credit on the purchase housing in foreign banks. It is possible to buy real
estate on credit and repay the percentage from rent. The particular increase of the interest to purchase real
estate abroad is due to the lull on the native real estate market. Amusing it is, that one of the tendencies for
citizens on the Ukrainian real estate market has become to sell property in Ukraine with the further purchase
of real estate abroad. 

Further, you could acquaint yourself with diagrams, which reflect preferences of potential customers of
foreign realty.
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Information of interest about the
foreign real estate country wise

wwwwww..ddeecc--pprrooppeerrttyy..ccoomm

(from left to right): Turkey, Cyprus, UAE,
Greece, Egypt, Spain, Portugal, Italy,
Montenegro, Croatia, USA and Canada,
Bulgaria, Germany, Austria, Great Britain,
France, Sweden, Switzerland, Czech,
Slovakia, Panama, Poland.

(from left to right): For living, for recre-
ation, for investment
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(from left to right): up to 100000 Euro,
100000-500000, more than 500000

The source of the represented diagrams —
questionnaires, filled out by visitors to 3
DEC's exhibitions. Further from the partici-
pants' analysis of the 4 exhibitions conduct-
ed by DEC follow the graphs according to the
number of represented companies at the DEC
exhibitions and their subdivision into coun-
tries.
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(from left to right): Great
Britain, Croatia, Portugal,
Australia, Sweden, Germany,
Canada, Panama, USA, France,
Egypt, Montenegro, Italy,
Ukraine, Spain, UAE, Turkey,
International, Bulgaria,
Cyprus


